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Why did we select this research?

Peer-to-peer accommodation business continues to grow significantly and
generates substantial impacts in the tourism and hospitality industry, making it
one of the top priorities for research in the field. This rising significance of sharing
economy in the tourism and hospitality industry calls for an extensive investigation
into the unique processes of peer exchanges and service experiences.

Key findings

Trust between prospective guests and hosts has a significant role in this new
service system. For peer-to-peer accommodation hosts, being considered
trustworthy by potential guests is key to thrive in this business. 

A host who is portrayed as well-traveled and eager to meet new people is
considered more trustworthy and desirable compared to those who disclose
their profession as a personal identity. 

For tourism destinations, the important implication of this study is that
residents who are renting out their property to tourists act as destination
“ambassadors” and should be considered as additional resources in tourism
management
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